
Freshly Hatched: The New Sound for Aldi
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There is a particular feeling that comes with Easter. The days are getting longer, the air has that first
real warmth in it, and people are finally stepping outside again. Gardens are waking up, colour is
coming back, and somehow everything feels a little lighter. It is the kind of season that does not need
much help to feel good. But when it does, the right music can make all the difference.

This Easter brings also a fresh new sound for Aldi that Tracks & Fields had the joy of producing.

Easter for Everyone

The Aldi Easter spot is built around a simple but genuinely moving idea: Easter belongs to everyone.
Not just the few, not just the lucky ones, but everyone. In a time when a lot of people are watching what
they spend, Aldi wanted to make a clear statement that a proper Easter celebration should never come
down to the size of your wallet. A festive meal, a garden full of kids chasing Easter eggs, people
gathering together outdoors for the first time since winter. That is what the spot is about.

And that is exactly what the music had to reflect. A track that feels generous, warm and alive.
Something catchy enough to stick with you, but grounded enough to carry real emotion. Getting that
balance right is never easy, but when it clicks, you know it immediately.

The Sound Behind the Spot

The song Tracks & Fields produced for Aldi is not just a piece of campaign furniture. It was written and
crafted to stand on its own. From the first few notes, it has that quality that the best advertising music
always has: it feels familiar even the first time you hear it. Positive without being naive. Energetic
without being loud. The kind of track that fits perfectly in a sun-drenched garden scene but also holds
up on its own outside of the ad.

That staying power is no accident. T&F approached this as a proper music production, not a quick
jingle. The result is a track that will be rolling out across multiple Aldi campaigns throughout the
upcoming months, which says everything about the confidence behind it.

A New Season, A New Sound

The Easter campaign marks the debut, but this is really just the beginning. Just like spring itself, this is
a starting point. The track will keep going, finding new homes in new campaigns, carrying that same
spirit of community and celebration forward.

For T&F, it is one of those projects that reminds you why this work matters. Good music in the right
context does not just sell products. It sets a mood, it captures a moment, and sometimes it even gives a
whole season its sound.

Get in touch and letâ??s make a new sound for your next project Together!

https://vimeo.com/1179513712/1677f516f1?fl=ip&fe=ec
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https://www.tracksandfields.com/page/contact

