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Music supervision agency Tracks & Fields is thrilled to introduce Dana MÃ¸geltÃ¸nder as Head of
Creative Operations & Client Partnerships.

With over 25 years of experience in advertising, film and TV production, working with clients such as
BMW, Netflix, Mercedes Benz, Audi and Google alongside many others, Dana brings her expertise to
help grow the team, developing company talents rather than confining them to conventional roles while
also expanding creative collaborations by blending creativity with strategic thinking. As Dana has kindly
told us:

â??After almost 30 years in film production â?? nearly 20 of them in advertising â?? Iâ??ve
decided itâ??s time for a shift. Iâ??m pleased to be joining Tracks & Fields, a creative studio
where music plays a central role in shaping narrative and brand identity. This move allows
me to explore new territory, apply my experience in fresh ways, and focus even more on my
long-standing passion: music. At the same time, Iâ??m pursuing a Masterâ??s in Economic
Psychology, driven by a strong interest in how human behaviour and economic dynamics
interact â?? a perspective that enriches our understanding of audiences and the stories that
speak to them.â?•

With Dana, a new and crucial part of the Tracks & Fields team, on board, we feel confident that our
creative operations and brand partnerships can reach new levels. Please feel free to get in touch with
us to learn more about what we can offer!
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