
Toyota introduces its sleek new hybrid car with a Brooklyn indie-dance sound

Description

The debut of Toyotaâ??s new hybrid C-HR vehicle comes boasting a diamond-faceted exterior and the
peak of technology, design and performance in its inside. With a glitzy ad campaign that speaks to the
urban sophisticate, we hunted down a sparkling song to match the campaignâ??s sleek city sights.
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The two New Zealand natives who make up Frills have carved out their signature upbeat indie sound in
their studio in Brooklyn, New York. The up-and-coming artists enhance Toyota Franceâ??s campaign
ad with their song â??Sheâ??s Got Love.â?•

See nightlifeâ??s beautiful people, and hear the uptempo disco-influenced side of Frills in the new
Toyota spot, below!

http://www.tracksandfields.com/blog/wp-content/uploads/2018/02/Toyota_CHR_2018_FRA1.mp4
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