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2017-2025 Award Winning Projects

Description

We've been commended 2 o 5 times
aCross 3 continents &
3 6 award boards
Including 5 2 wins for our

With 2026 already on the way, we wanted to take a look at previous yeara??s projects, awards and
nominations.

As always ita??s been a busy year for us all, with many challenges on the way but easy to say we
enjoyed every single minute of the work we did and are excited to share some of its highlights. Below

you can see a full list of last yeara??s wins and nominations, scroll down to also see the previous years
0??7?
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2025

Project highlights + full list below:

a??Dreamer 4?? a DRIVE PILOT Storya?e a?? Mercedes-Benz

https://vimeo.com/1185853582/837e3a24a0?fl=tl&fe=ec

a??La BeautA© du Sporta?e 4?2 Ochsner Sport

https://vimeo.com/993919487/d7dcf82ed2?fl=Is&fe=ec

a??What Do | Wear?a?« 4?? Zalando

https://vimeo.com/1041161107/484963102b?fl=pl&fe=sh

a??Major Toma?e a?? Peugeot e-5008
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https://vimeo.com/1185853582/837e3a24a0?fl=tl&fe=ec
https://vimeo.com/993919487/d7dcf82ed2?fl=ls&fe=ec
https://vimeo.com/1041161107/484963102b?fl=pl&fe=sh

https://vimeo.com/1040711940/f330519fae?fl=pl&fe=sh

2025 Awards and Nominations:

Deutscher Werbefilmpreis
e Gold (Best Costume Design): a??Dreamera?e a?? Mercedes-Benz
ADC Switzerland

e Gold (Film Craft): 4??La BeautA© du Sporta?s 4?? Ochsner Sport
 Gold (Art Direction): 4??La BeautA© du Sporta?« 4?7 Ochsner Sport

Evergreen Prize

e a?7?Die Schweiz ist unser Sportplatza?e a?? Ochsner Sport
ADCN / Lamp Awards

e Finalist (Advertising 4?7 Film): a??What Do | Wear?a? 4?? Zalando
Music+Sound Awards

¢ Finalist (Music Supervision): a??What Do | Wear?a?+ 4?? Zalando (feat. &??Supernaturea?e)
¢ Finalist (Best Re-Record or Adaptation): a??Major Toma?es a?? Peugeot e-5008

a??

2024

Project highlights + full list below:

a??Dreamer 4?7 a DRIVE PILOT Storya?e a?? Mercedes-Benz

https://vimeo.com/1185853582/837e3a24a0?fl=tl&fe=ec

a??As You Dream Itd?e 4?7? Zalando

https://vimeo.com/859728191

2024 Awards and Nominations:

Berlin Commercial Awards
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https://vimeo.com/1040711940/f330519fae?fl=pl&fe=sh
https://vimeo.com/1185853582/837e3a24a0?fl=tl&fe=ec
https://vimeo.com/859728191

e Won (Craft: Use of Sound and Music): a??Dreamer a?? a DRIVE PILOT Storya?s a?? Mercedes-
Benz
e Shortlisted: &??As You Dream Ita?« 4?7 Zalando

a??

2023

Project highlights + full list below:

a??A Second Chancea?« 4?? eBay Motors

https://vimeo.com/742704716/8b8952b0el

a??Dein Leben mit Pixela?+ 4?? Google Pixel

https://vimeo.com/734662542/5a9f72575f?fl=Is&fe=ec

a??As You Dream Ita?e 4?? Zalando

https://vimeo.com/859728191

a??Tokyo Syndromeéa?es a?? Mr+Positive Tokyo

https://vimeo.com/841752340

a??Jestem kobietA . Jestem przyszA?0A2ciA .a?¢ a?? YES

a??Legendarya?e a?? Kraken

https://vimeo.com/842845952?fl=Is&fe=ec

a??A«atwo o dobry dzieA?a?« 427 McDonalda??s McCafA©

https://vimeo.com/754626635/8b89539150?fl=Is&fe=ec

2023 Awards and Nominations:

ADC

e Gold (x1), Silver (x6), Bronze (x3): 4??Dein Leben mit Pixela?s a?? Google Pixel
o Silver (x2), Bronze (x2), Shortlisted (x2): &??A Second Chancea?+ 4?? eBay Motors

The One Show
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https://vimeo.com/742704716/8b8952b0e1
https://vimeo.com/734662542/5a9f72575f?fl=ls&fe=ec
https://vimeo.com/859728191
https://vimeo.com/841752340
https://vimeo.com/842845952?fl=ls&fe=ec
https://vimeo.com/754626635/8b89539150?fl=ls&fe=ec

e Bronze Pencil (Branded Entertainment &?? Short Form): 4??Dein Leben mit Pixela?e 4?? Google
Pixel
e Merit (Moving Image Craft 4?7 Casting): a??Dein Leben mit Pixela?s 4?? Google Pixel

Cannes Lions
e Shortlisted: 4??A Second Chancea?s a?? eBay Motors
Cresta Awards

¢ Silver (Film Craft 4?? Cinematography): a??A Second Chancea?s a?? eBay Motors
e Shortlisted (Film Craft 4?2 Direction): a??A Second Chanceéa?+ 4?? eBay Motors

D&AD
¢ Shortlisted (Long Form): &??A Second Chancea?+ 4?? eBay Motors
KTR
e Silver (Craft Audio): a??Jestem kobietA . Jestem przyszA?0A?ciA .47+ 4?? YES
o Nominated: &4??Legendarya?. 4?? Kraken
o Nominated: a??Asatwo o dobry dzieA?4? 42?2 McDonalda??s McCafA©
Ciclope Festival
e Finalist (Sound and Music &4?? Adapted Music): &??As You Dream Ita?« 4?7 Zalando

Straight 8 Shoutout Cannes

e Audience Award: a??Tokyo Syndromea?e &?? Mr+Positive Tokyo

a??

2022

Project highlights + full list below:

a??A Second Chancea?« 4?? eBay Motors

https://vimeo.com/742704716/8b8952b0el

a??Dein Leben mit Pixela?e &?? Google Pixel

https://vimeo.com/731691976
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https://vimeo.com/742704716/8b8952b0e1
https://vimeo.com/731691976

2022 Awards and Nominations:

Shots Awards EMEA

¢ Won (Use of Music): a??A Second Chancea?« 4?? eBay Motors

a??

2021

Project highlights + full list below:

a??We Will Hug Againa?e« a?? Zalando

#Endviolence 4??More Than A Marka?e a?? Unicef
2021 Awards and Nominations:

ADC

Gold (Direction): #Endviolence a??More Than A Marka?e a?? Unicef

Gold (Cinematography): #Endviolence a??More Than A Marka?e 4?? Unicef
Gold (Editing): #Endviolence a??More Than A Marka?s a?? Unicef

Gold (Film Craft): #Endviolence a??More Than A Marka?s a?? Unicef

Silver (Use of Music): #Endviolence a??More Than A Marka?s a?? Unicef
Silver: 4??We Will Hug Againa?e 4?? Zalando

ADCEurope
¢ Gold (Craft Music and Sound): #Endviolence a??More Than A Mark&a?e 4?? Unicef

Art Directors Club

Silver (Audio Design) : #Endviolence a??More Than A Marka?« a?? Unicef

Silver (Camera) : #Endviolence a??More Than A Marka?e 4?? Unicef

Silver (Directing) : #Endviolence 4??More Than A Marka?e a?? Unicef

Bronze (Editing): #Endviolence &??More Than A Mark&?e 4?? Unicef

Shortlist (Film for TV/Cinema): #Endviolence &??More Than A Marka?e a?? Unicef
Bronze (Director Category): a??We Will Hug Againa?e 4?? Zalando
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Be Creative Belgium
e Bronze (Use of Music): THE BITCH a?? Arla Foods
Cannes Film Festival

Grand Prix: Compartment No. 6

Prize of ecumenical Jury &?? Special mention: Compartment No. 6
Nominated for Palme da??0r: Compartment No. 6

Nominated for Queer Palm: Compartment No. 6

L]

[ ]

[ ]

[ ]
Cannes Lions

e Shortlisted (Health & Wellness) : #Endviolence 4??More Than A Marka?e 4?7 Unicef
Ciclope Festival

¢ Finalist (Fashion Film): 4??We Will Hug Againa?e a?? Zalando

Clio Awards

¢ Silver (Sound Design): #Endviolence 4??More Than A Marka?e a?? Unicef

e Bronze (Cinematography): #Endviolence a??More Than A Mark&?e 4?? Unicef
e Bronze (Direction): #Endviolence &??More Than A Marka?« 4?? Unicef

e Bronze. (Editing): #Endviolence a??More Than A Mark&a?e &?? Unicef

D&AD

e Wood Pencil (Casting for Film Advertising): a??We Will Hug Againa?e« 4?? Zalando
e Shortlist (Sound Design & Use of Music): #Endviolence 4??More Than A Marka?e 4?? Unicef
e Graphite Pencil (Editing): #Endviolence a??More Than A Marka?e 4?? Unicef

Deutscher Werbefilmpreis

e Best Sound Design: #Endviolence a??More Than A Marka? a?? Unicef
e Nominated (Best camera): #Endviolence a??More Than A Marka?e 4?? Unicef
e Shortlist (Best Costume Design): a??We Will Hug Againa?e 4?? Zalando

Die Klappe

¢ Gold (Sound Design): #Endviolence a??More Than A Marka?e 4?7 Unicef
Epica Awards

e Bronze (Online & Viral films): #Endviolence 4??More Than A Marka?e 4?? Unicef
Golden Globes

¢ Nominated for Best Foreign Language Film: Compartment No. 6
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La Femme Festival
e Best Commercial: &??The era of Bosiea?e a?? Angie SU.
LIA

¢ Silver (Editing): #Endviolence a??More Than A Marka?e a?? Unicef
e Bronze (Direction): #Endviolence a??More Than A Marka?e 4?7 Unicef
e Bronze (Performance/Casting): #Endviolence a??More Than A Mark&a?e 4?? Unicef

New York Festivals

¢ Finalist (Editing): #Endviolence a??More Than A Marka?e 4?? Unicef
¢ Finalist (Social/environmental Good): #Endviolence a??More Than A Marka?e 4?? Unicef

Telly Awards
¢ Silver (Directing): Dinding Ashley Wood a?? Angie Su Film
The One Club Awards

¢ Silver (Sound Design): #Endviolence 4??More Than A Marka?e a?? Unicef

o Merit (Cinematography): #Endviolence a??More Than A Mark&a?e a?? Unicef
¢ Merit (Direction): #Endviolence &??More Than A Marka?e 4?? Unicef

e Merit (Used of Licensed Music): a??We Will Hug Againa?e 4?7 Zalando

a??

2020

Project highlights + full list below:

a?7?Titled Worlda?e 4?7 Audi

https://vimeo.com/378966989/4e4999551d

a??Enjoy Electrica?s 8?? EQC X The Weeknd &4?? Mercedes Benz

https://vimeo.com/376820143/1ae7a2d2aa

2020 Awards and Nominations:

ADC
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https://vimeo.com/378966989/4e4999551d
https://vimeo.com/376820143/1ae7a2d2aa

Finalist (Best Use of Music) : a??Titled Worlda?s a?? Audi

Finalist (Best Cinematography) : a??Titled Worlda?e 4?? Audi

Finalist (Best Direction) : a??Titled Worlda?s a?? Audi

Bronze (Best Original Music) : a??Enjoy Electrica?s a?? EQC X The Weeknd a?? Mercedes Benz
Shortlist (Best Original Music) : 4??Titled Worlda?e 4?7 Audi

Ciclope Festival

e Bronze (Cinematography): #Endviolence a??More Than A Marka?e 4?7 Unicef
¢ Finalist (Direction): #Endviolence a??More Than A Marka?e 4?7 Unicef
¢ Finalist (Editing): #Endviolence a??More Than A Marka?e 4?? Unicef

Die Klappe

¢ Silver (Sound) : a??Titled Worlda?« 4?? Audi
¢ Silver (TV format): &??Enjoy Electrica?e 4?? EQC X The Weeknd &?? Mercedes Benz

Epica Awards

o Silver (Best Use of Sound): #Endviolence 4??More Than A Marka? a?? Unicef
Music + Sound awards

¢ Finalist (Best Re-Record or Adaptation) : Audi E-Tron
New York Festivals

e Bronze (Best use of Music): 4??Same Soula?e a?? Porsche

e Bronze (Cinematography): 8??Titled Worlda?e 4?7 Audi

¢ Finalist (Made for TV & Cinema): a??Titled Worlda?e a?? Audi
e Finalist (Direction): a??Titled Worlda?e 4?? Audi

e Finalist (Automotive): a??Titled Worlda?s a?? Audi

¢ Finalist (Casting): a??Titled Worlda?e a?? Audi

¢ Finalist (Best Use of Music): a??Titled Worlda?e &?? Audi

e Finalist (Best Overall Production): a??Titled Worlda?s a?? Audi

The One Club Awards
e Merit (Editing): a??Enjoy Electrica?s 8?? EQC X The Weeknd &4?? Mercedes Benz

e Merit (Use of music): a??Enjoy Electrica?e 4?? EQC X The Weeknd &?? Mercedes Benz
e Merit (Cinematography): a??Enjoy Electrica?e a?? EQC X The Weeknd &?? Mercedes Benz

a??

2019
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Project highlights + full list below:

a??In The Long Runa?e 4?? Mercedes

https://vimeo.com/304263309

2019 Awards and Nominations:

ADC Deutschland

¢ Gold (Best Use of Existing Music): 4??In The Long Runa?e 4?? Mercedes
Gold (Direction): a??In The Long Run&?e &?? Mercedes

Gold (Cinematography): a??In The Long Runa?« a?? Mercedes

Gold (Edit): &??In The Long Runa?e 4?? Mercedes

Silver (Casting): 4??In The Long Runa?« 4?? Mercedes

Silver (Short Film): &??In The Long Runa?« a?? Mercedes

Silver ( TV/Cinema Commercial): a??In The Long Runa?e 4?? Mercedes

CICLOPE Festival

e Gold (Music supervision): a??In The Long Runa?e 4?? Mercedes
¢ Silver (Post-Production): 4??In The Long Runa?« a?? Mercedes
e Bronze (Adapted Music): a??In The Long Runa?e 4?? Mercedes

Clio Awards

Silver (Film Technique 4?? Cinematography): 4??In The Long Runa?e 4?? Mercedes
Silver (Film Technique &?? Editing): 4??In The Long Runa?e 4?? Mercedes

Bronze (Direction): 4??In The Long Runa?« 4?7 Mercedes

Shortlist (Music 4?? Licensed): 4??In The Long Runa?« 4?? Mercedes

D&AD

¢ Yellow Pencil (Cinema Commercial): &??In The Long Run&a?e 4?? Mercedes
e Wood Pencil (Cinematography) a??In The Long Run&a?e a?? Mercedes
e Wood Pencil (Casting for Film Advertising): a??In The Long Run&a?e &?? Mercedes

Deutscher Werbefilmpreis

e Gold (Best Camera ): 4??In The Long Runa?e a?? Mercedes
¢ Finalist (Best Director): a??In The Long Run&?+ 4?? Mercedes

Die Klappe

¢ Silver (Best Camera): &??In The Long Runa?« a?? Mercedes
¢ Bronze (Best Cinema Campaign): a??In The Long Runa?e a?? Mercedes
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https://vimeo.com/304263309

Bronze (Best Director): a??In The Long Runa?« a?? Mercedes

Epica Awards

Gold (Best Use Of Music) : 4??In The Long Runa?e a?? Mercedes

Gold (Copy writing & Storytelling) : 4??In The Long Runa?e 4?? Mercedes
Gold (Direction & Cinematography) : 4??In The Long Runa?e 4?? Mercedes
Gold (Luxury & Premium Brands) : 4??In The Long Runa?e 4?? Mercedes

Eurobest

Bronze (Editing): 4??In The Long Runa?e a?? Mercedes
Shortlist (Cinematography): 4??In The Long Runa?e 4?? Mercedes
Shortlist (Direction): &??In The Long Run&?e &?? Mercedes

Silver (Production & Post-Production a?? Cinematography): a??In The Long Runa?« 4??
Mercedes

Finalist (Music & Sound &?7? Use of Licensed Music for Mercedes Benz): 4??In The Long Runa?e
a?? Mercedes

Finalist (Production & Post-Production 4?? Direction for Mercedes Benz): 4??In The Long Runa?e
a?? Mercedes

Finalist (Production & Post-Production 4?? Editing for Mercedes Benz): 4??In The Long Runa?e
a?? Mercedes

The One Club Awards

Merit (Cinema Advertising): 4??In the Long Runa?e 4?? Mercedes

Cannes Lions

Bronze (Film craft): &??In the Long Runa?e a?? Mercedes

Shortlist (Film Craft 4?? Cinematography): 4??In the Long Runa?e 4?? Mercedes

Shortlist (Film Craft 4?2 Direction): 4??In the Long Runa?e 4?? Mercedes

Shortlist (Film Craft 4?? Use of Adapted/Licensed Music): 4??In the Long Runa?e 4?? Mercedes

a??

2018

Project highlights + full list below:
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a??Forcea?s a?? Nike

https://vimeo.com/245367874

2018 Awards and Nominations:

SpikesAsia

e Bronze (Cinematography): a??Forcea?e a?? Nike
e Shortlist (Use of Original Music): &??Forcea?s a?? Nike

AdFest 2018

e Bronze(Original Music Score): a??Forcea?s a?? Nike
e Bronze (Editing): a??Forcea?s a?? Nike
e Bronze(Sound Design): a??Force&?e 4?? Nike

AD STARS 2018

e Silver (Film Craft &?? Sound Design): &??Forcea?+ 4?? Nike

Bronze (Film Craft 4?7 Editing): &??Forcea? a?? Nike

Bronze (Film Craft 4?7 Cinematography): &4??Forcea? a?? Nike

Finalist (Film Craft &?? Direction): a&??Force&?e 4?? Nike

Finalist (Film &?? Art Direction/Production Design): a??Forcea?s a?? Nike

Music + Sound
¢ Finalist (Best Original Composition: Online, Viral + Ambient Advertising): a??Forcea?e a?? Nike
Cannes Lions
¢ Shortlist (Film Craft 4?? Use of Original Music): a??Forcea?e a?? Nike
e Shortlist (Film Craft 4?? Sound Design): a??Forcea?e a?? Nike
e Shortlist (Film Craft 4?2 Editing): &??Forcea?s a?? Nike
CICLOPE Festival
e Shortlist (Music supervision): a??Forcea?s a?? Nike
CICLOPE Asia Festival
¢ Finalist (Cinematography): a??Forcea?s a?? Nike
¢ Finalist (Editing): 4??Forceéa?e a?? Nike
¢ Finalist (Original Music): &??Forcea?s a?? Nike

Clio Awards

¢ Shortlist (Film Technique &?? Editing): &??Forcea?s a?? Nike
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2017

Project highlights + full list below:

a??Bena??s Glassesa?e 4?? Pearle Vision

https://vimeo.com/199379466

2017 Awards and Nominations:

ADC

¢ Gold (Best Single Spot) : a??The Most Precious Gifta?e a?? OTTO

Silver (Best Use of Existing Music): 4??The Most Precious Gifta?s a?? OTTO
Silver (Best Radio Campaign): Lufthansa radio advertising campaign

Silver (Best Radio Single Spot): Lufthansa radio advertising campaign

Bronze (Best Camera Work): a??Glitter Balloona?e 4?? Sony Bravia

Award (Digital Media): 4??0pel Kalendar 2017: Drive it or Hate ita? 4?7 Opel

CICLOPE Festival

e Gold (Best Music Supervision) : 4??The Most Precious Gifta?e a?? OTTO
e Finalist (Best Adapted Music) : a??The Most Precious Gifta?e 4?? OTTO
e Finalist (Best Animation) : 4??The Most Precious Gifta?e 4?? OTTO

Clio Awards

e Bronze (Music) a??The Most Precious Gifta?e a?? OTTO
e Bronze (Animation) &??The Most Precious Gifta?e 4?? OTTO
e Silver (Beauty: Film) &??Bena??s Glassesa?e a?? Pearle Vision

Cresta Awards

e Finalist (Television, Retail Services): 4??The Most Precious Giftad?e a?? OTTO
e Finalist (Online Film, Retail Services): &??The Most Precious Gifta?s a?? OTTO

D&AD

e Wood Pencil (Graphic Design / CD, DVD & Record Sleeves): 4??0h You People&a?+ 4?? Limited
Vinyl Edition &?? Naughty North

Deutscher Werbefilmpreis
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e Gold (Best Animation): a??The Most Precious Gifta?e a?? OTTO
e Finalist (Best Music): a??The Most Precious Gifta?e a?? OTTO

Die Klappe

¢ Silver (Cinema): a??The Most Precious Gifta?e 4?? OTTO
e Bronze (Animation): a??The Most Precious Gifta?s 4?? OTTO

Epica Awards

¢ Silver (Animation): 4??The Most Precious Gifta?s 8?? OTTO
e Bronze (Fashion, Footwear & Personal Accessories): a??Bena??s Glassesa?e 4?? Pearle Vision
e Bronze (Corporate Image): a??The Most Precious Gifta?e a?? OTTO

Eurobest

Bronze (Design): a??The Most Precious Gifta?e a?? OTTO

Shortlist (Design): 4??The Most Precious Gifta?+ a?? OTTO

Shortlist (Best Use of Music): a??The Most Precious Gifta?s 4?? OTTO
Shortlist (Animation): &??The Most Precious Gifta?« 4?? OTTO

Golden Award of Montreux

e Gold (Best Music in a Spot): 4??The Most Precious Gifta?s 4?? OTTO
e Finalist (Animation): &??The Most Precious Giftd?+ a?? OTTO
¢ Finalists (Music): 4??Bena??s Glassesa?e a?? Pearle Vision

KTR
¢ Gold (Best Fashion Film): house.pl
LIA
e Bronze (Production & Post-Production: CGI Animation): a??The Most Precious Gifta?e a?? OTTO
Music+Sound Awards
¢ Finalist (Best Re-record or Adaptation): 4??The Most Precious Gifta?e 4?? OTTO
New York Festivals

e Second Prize: &??The Most Precious Gifta?«&4?? OTTO
¢ Finalist (Best Use of Music): 4??The Most Precious Gifta?e a?? OTTO
¢ Finalist (Best Use of Music): a??Bena??s Glassesa?e a?? Pearle Vision

The One Show Awards

e Gold (Best Animation): a??The Most Precious Gifta?e 4?? OTTO
¢ Gold (Moving Image Craft: Craft 4?? Animation / Animation a?? Single) 4??The Most Precious
Gifta?« a4?? OTTO
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¢ Finalist (Moving Image Craft: Music) a??The Most Precious Gifta?s a?? OTTO
Piaf

e Gold (Brilliant Execution): 4??The Most Precious Gifta?s 4?? OTTO
e Gold ( Storytelling): &??The Most Precious Gifta?e 4?? OTTO

Radio Advertising Awards
¢ Silver (Best Brand): Lufthansa
Spotlight Award
e Silver (Best Animation): a??The Most Precious Gifta?s 4?? OTTO
Cannes Lions
e Bronze (Campaign a?? Film): a??Dona??t Call Mom a?? Potterya?s a?? ADAC

Weda?7?re looking forward to see how 2022 develops! Stay tuned for more updates.
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